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Abstract: 
The study aimed to identify the role of electronic financial services to 

achieve competitive advantage in the Jordan commercial bank. The study used 
the descriptive analytical research method which was appropriate for the 
purposes of research. The target population consisted of all customers who use 
the electronic financial services which is offered by the commercial banks in 
Amman during this year (2013) in (13) commercial banks. The research used 
the simple random sample and designed a questionnaire to collect data from the 
study sample .The research distributed (455) questionnaires, (363) questionnaire 
were returned and (13) were dropped due to incomplete answers, however, 
(350) questionnaire were used for analysis. Different statistical methods were 
used to achieve the objectives of this study. 

The results of the study showed that there is a significant effect of the 
electronic financial services offered by commercial banks of Jordan in 
achieving competitive advantage from the point view of the customers, the 
results also showed that financial services via the internet had the largest impact 
in achieving competitive advantage from the point of view of the customers, 
finally, the ATM services had the lowest impact in achieving competitive 
advantage for commercial banks in Jordan. 

Finally, the research recommended that the Jordanian commercial should 
focus on financial service offered by the Jordanian commercial banks via 
mobile phone. The study also recommended making awareness technology 
programmers for current and expected customers. 

 
Key words 

Electronic financial services, competitive advantage, Automatic Teller 
Machine, Mobile Banking, Credit Card, E-Banking, Short Message Service. 
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